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About the RSA Student Design Awards

This handbook includes tips and tricks
to help you craft an impactful and
memorable submission.

The RSA Student Design Awards are
evaluated against a judging criteria.
A winning proposal will demonstrate
detailed engagement with this

and address it with a high level of
understanding and explanation.

The judging process

Each RSA brief is judged by a different
panel of designers, industry experts
and social innovators in two stages:
anonymous shortlisting, followed by
interviews with finalists. At the first
stage of judging, judges view all the
entries submitted for a brief and agree
on a shortlist to interview. Keep in
mind that the judges have a very limited
time per project, so it’s important you
communicate your proposal in a clear
and concise way. For the second stage
of judging, shortlisted candidates are
invited to interview. The candidate’s
submission boards will be used as
support for the interviews.

Showcase your unique style

You have complete creative freedom

on the layout, style and design of your
boards and this is a great opportunity to
showcase your own original style.

Further links

=l RSA Student Design Awards

mdl Judging criteria
=3 Uscful resources

mdl | .carn how to apply systems

thinking to your work by watching
R s kliwith Rebecca Ford

(Head of Learning and
Collaboration Design, RSA).

Please note: all boards presented in this
document are examples only of the work made
by past RSA Student Design Awards participants.

You are not expected to replicate their style.


https://www.thersa.org/student-design-awards
https://www.thersa.org/student-design-awards/judging
https://www.thersa.org/student-design-awards/design-briefs/useful-resources
https://vimeo.com/625647703
https://vimeo.com/625647703
https://vimeo.com/625647703

OPEN BRIEF
BOARDS



Open Brief boards
Judging criteria

The most important thing to remember is that the judges
will be evaluating your work against the judging criteria,
so make sure your submission boards address the questions:

Social and environmental impact:
How does your proposal make a
positive difference for people and/
or the natural world in your chosen
context? How is your approach
empowering people? How have you
considered effective use of resources
including materials and processes?
How have you considered diversity
and inclusion in your proposal?

Rigorous research and

compelling insights:

How have you combined your own first-
hand research with a review of existing
research and wider trends? How can
you show a clear path between your
key insights and your proposal? How
are your insights grounded in people’s
needs and desires? How did you get
feedback and incorporate new ideas
through prototyping and iterating?

Systems thinking:

What's the bigger picture? How have you
considered the root causes of the challenge
youre exploring? How does your idea
connect to a wider set of issues? What
might be some unintended consequences
of your proposal?

Viability:

Have you considered potential models

for how your proposal could work in the
real world? How could it be funded and
sustained financially? What are potential
barriers? How would you measure success?

Creativity and innovation:

How is your idea different from existing
interventions? Are there unexpected or
surprising elements in your proposal?

Further links

=4 Download all of this year’s

—

open briefs

View gallery of work from

Student Design Award winners


https://www.thersa.org/student-design-awards/design-briefs
https://www.thersa.org/student-design-awards/design-briefs
https://www.thersa.org/student-design-awards/winners
https://www.thersa.org/student-design-awards/winners

Open Brief boards
Submission requirements

1x A3 PDF hero image with a one
sentence description - a singular
‘poster image’ that conveys the essence
of your project, includes your project
title and a one sentence description.

For example: ‘Bare technology: a
product and service design proposal
to convert old computers (e-waste)
into simpler, more straightforward,
accessible computers for older people.

1x A3 written summary - a single page
that summarises your big idea using the
following format:

Problem (50 words max). What is the
specific problem you identified within the
brief topic? Who experiences this problem
and how does it impact them?

Process (75 words max). How did you
investigate this issue and what were your
key insights? What journey did you go
through to get to your final proposal?

Proposal (50 words max). What is your
proposed intervention? How will it address
the problem?

4 x A3 PDF boards outlining your
proposal - 4 pages describing your
proposal and responding to the 5 sections
of the judging criteria.

Each board does not have to directly
map onto the criteria, but judges should
be able to understand how you are
answering these different categories.

We advise numbering each board in

the top right-hand corner, in the order
they should be viewed by the judges. You
may include relevant hyperlinks in your
boards however we cannot guarantee this
will be viewed by the judges.



Open Brief boards Tips:

Hero board examples | |
Take time to carefully craft an impactful

sentence that describes your project and

supports your hero image.

Choose one engaging and vibrant image
- this generally works best than a collage

of small pictures.

kuki

Kuki is an air quality pet for Food oy .
young children, which uses als the essence of your project, captures the
gamification techniques to ok 2

inspire, engage, and encourage . . .

the adoption of positive attention of judges and is memorable.
behaviours, creating . Liammy food s getting low!

responsible adults that will =] Feed mesoma iredts by toking >

reduce air pollution in the future

and inspire long term change.

Test your hero image to ensure it conveys

Liam lets play some games!
Play a game to keep me. >
entertained.

* Japanese translation - the air we breathe

Kuki - Emma Brookes

A‘ : ol
. Y S ——
SCirtelait 'eNTio g e t hiein:
&
A community design project using materials relevant to Acle ’ f"

towns herritage, connecting the community, commuter
in station closer together

Pulsair - Emily VanderMey, Liz Wang and Create together - Sophie Cane
Samantha Tung



Open Brief boards

Written summary examples

reinforce the biases that
existin society ranking systems,
personalised ads and autocomplete features.

bias
internet users unconsciously

The summard

ey
Q The Process )

We reali

that while it would be impo:

pack

collaborate with each other ar

change

n educational board game with teacher learning

the nature of

nature of its users. The you

vulnerable to online influer

understanding and are beginning to L nternet more.
While schoo sulur hinternet safety, inte
awareness of this type is not taught ducating, we will
shape a more aware and vigilant user, giving them the
tools to avoid the influence of the internet’s micro-biases.

Hacked

14% 1%

PM256  Greenhouse
PM10 Gases

U Y

Problem

‘The construction industry contributes to
14% of dangerous particulates and 11% of
greenhouse gas emissions, which impacts
both community well-being and global
climate. It is also home to the most
vulnerable victims of air pollution - outdoor
construction workers who have high
exposure but low awareness of the fatal
impact of air pollution until symptoms arise.

A? :
/ e \ — o
interviews provide provides
prstoey data dlagnostics
o
—e— .
\ . / % gl
Process Proposal
‘We did extensive research on the topic, talked to Pulsair collects worker data through

airq pe
and discovered the following insights:

* Low awareness of air pollution within the

industry

+ Companies are not responsible for long-term

pollution-related disease

= There's a gap between individual action and

current policies

We then brainstormed ideas and collected
feedback from potential users and experts.

After iterating our design, we created our
proposal: Pulsair.

. teaches workers ways to
protect themselves and reduce their
pollution output, and informs companies.
how to create cleaner work environments
and reduce costs. The processed data is also
open-source to policy-makers and nearby
communities so they can develop effective
policies and practices to keep their city safe.

Pulsair - Emily VanderMey, Liz Wang and

Samantha Tung

Clear broken
down summary
of project

“The worst thing
is, there isn’t
really a solution,
apart from avoid
using it [public
transport]”.

- Statement from a ASD
Community Forum.

Problem =

Transport hubs are a barrier to inclusion for people with
an autism spectrum disorder. Being unable to use public
transport independently restricts their ability to access
employment, social or leisure opportunities. This leads to
social isolation, a decline in independence and lack of
equal opportunity to engage in society.

Process

The wider context was explored through secondary research,

followed by semi-structured interviews with users and their

parents. Using public transport was seen as a complex set

of manoeuvres, dealing with people, information and

the risk of sensory overload. For parents, the thought of

their child traveling alone instilled anxiety and the need to
check their wh.

Insights generated informed design opportunities. These
were developed through experience prototyping to evaluate
and inform the solution.

Solution

Travel-ease provides consecutive short instructions in an
accessible format, to inform the user how to complete their
journey. The route data will inform transport providers where
trained staff are needed. A parent worn wearable provides
discrete feedback, reducing the timely nature of checking
on their child and their anxieties.

Travel-ease - Emma Sutcliffe

Tips:

Highlight the root cause of the problem you are
addressing and share the key insights you identified

through your process.

Communicate your project clearly and concisely
so that the judges can quickly understand your
approach and your proposal. Clearly detail how

your project makes a positive difference.

Follow the word count outlined for each section
of the written summary board. This requires you
to describe your research process and outcomes

in the simplest possible terms.



Open Brief boards

Proposal examples

Social and environmental impact

Rigorous research and
compelling insights

Systems Thinking

Kuki's Control Board

policy air polution.

Social & Environmental Kuki aims tgfncourage sustainable behaviour and  The key to effectively managing this approach lies 03 Research Process 04
advocacy b clean air strategies in both children in communicating the goals and strategies for
|mpqct and thef parents, promoting long term change. implementing these changes. Kuki does this by
By ugfg this bottom-up approach for change it providing the tools - air pollution monitor and
engflres that the barrier to entry is low, promoting filter, and information - pollution levels and news, [+ ] Q 5] {43 5] 0
ifflusion and diversity as all can make an impact.  needed to protect and make informed decisions.
Secondary Primary Systems Preliminary Defining Proposed
Research Research Thinking Responses Boundaries Solution
INITIAL FINDINGS INTERVIEWS ROOT CAUSES INITIAL IDEAS RESEARCH FEATURES
Target Group Parent: K of Understanding Clean Air Dispenser Phygital Design Pollution Monitor
Bateary Below) Children 4+ and their To discover their There is a need for A portable dispenser The blending of digital Kuki measures air quality,
parents. understanding of air improved communication which enables dirty air to and physical experiences monitoring P, PM
pollution and identify any about air quality and pass through an intemal to create a unique and
Blustooth Chip 8 everyday barriers that are environmental health filter anabiing the user to effective user experience.
+ Inaccessible Information preventing action breathe clean ar
.l bower Inaccessible Information
Coloured Gas & Particle « Cost of monitoring Teachers Many are unaware of Toy Fitt looked into existing air
Rocyclod plastic Sensor equipment To understand how kids where to go for A toy which protects quality monitors and
+ Reliance on government are being educated about information on air children from harmful found that many weren't
toan

Material consideration:

Kuki uses a filration system to protect chi om harmful pollution. The
fitration system uses a combination of a HEPA filter and an active carbon core
I h d

At -
Carbon
— HEPA Filter
Material

o e need fo ely can £d
— recycled however, there is no effective alternative currently available on the The kuki app keeps
% 5959 market. Playgrou parents up to date with
2 ; Outdoor playground the latest ai quality
Recycled plastic OO 995 [ Y- me of kuki is made from a variety of sustai equipment which fiters information, whilst their
[e}e) d plastic to aluminium mesh and key cha the air, providing a safe child can take short

p
environmental impact on the wider system. Aluminium is one of the most
eco-fiendly and widely recycled metals, and is also very lightweight making it
extremely suitable for the portable nature of kuki.

Waterproof
Weaved Mesh
"

PP kuki

space for outside play.

Air Filter
Ifound that using HEPA
cart s

lessons for kuki treats.
Data Visualisati

The kuki app helps
parents visualise what's in

the air through intuitive
graphs and forecasts.

kuki

Kuki links to an app with features for both reminder. Intended positive behaviour includes 05 A aa
User Journeys parents and children. Within the app children  choosing cleaner routes to school, avoiding Viability & Creativity
can eam points and receive rewards for their polluted areas, and playing outside when itis
“pet’ kuki, encouraging positive behaviour. The  safe. Parents can use the app to monitor their
health of their ‘pet' is reflective of their own child's exposure, find areas of high pollution,
pollution exposure levels, acting as a contextual  and stay up to date on air quality news.
Parent’s user kuki Child’s user Viability
journey: 2 - journey:
J €Y, 1 JOUMSY. It was vital to understand the technology
> ; and user journey behind kuki to validate

the concept and ensure that the product
would be successful in the consumer
market. | therefore studied existing
monitor devices to ensure that kuki's
internal framework was viable and suitable
for its intended purpose. To ensure that
kuki is enduring and long term it needs to
be easily maintained, | therefore mapped
the service journey a user may take.

The success of kuki will be measured
through the uptake of the device as well
as the adoption of positive behaviours,
and changes in attitudes towards air
quality solutions on a personal and
government level. There is also the
potential for information on air quality
from kuki to be collected and uploaded,
allowing access by governments and local
councils to help track areas with poor air
quality, further encouraging policy change
and government funded solutions.

= Whilst kuki is intended to be a privately
- = funded solution, this big data possibility
could encourage the UK government to
invest in the portable technology and
distribute it within schools as part of their
Air Quality Grant Scheme (2020 to 2021)

kuki

Creativity

Kuki uses innovative gamification
strategies to educate and engage through
the contextual use of an interactive range
of pets’, helping to modemise and
enliven responses to climate issues. Whilst
kuki may not directly solve air pollution, it
has the potential to improve health, save
lives and change behaviours, encouraging
long term change from the bottom up. It
also takes into account a range of future
possibilities in relation to air pollution,
being adaptive for extreme areas of
pollution and new ways of living as seen in
the outbreak of COVID-19.

‘When kukis fiter

e sign up for automatic
reorders. Parents can
als0 order new partz
and/or
replacements. Used or
broken parts can be.
sent back for repair or
reuse reducing kuki's

kuki

Kuki - Emma Brookes

Creativity and innovation

Viability

Tips:

Share your design-led process and highlight how

you’ve met the judging criteria:

Social and environmental impact:
Demonstrate how your proposal makes a positive
difference for the people and/or natural world

in your chosen context.

Rigorous research and compelling insights:
Communicate the different types of research
you’ve carried out and how your insights are
grounded in users’ needs and desires. Show

how you’ve prototyped and tested your idea.

Systems Thinking:
lllustrate how you investigated the root causes
of the problem and considered the wider set of

issues related.

Viability:
Show you have considered the potential viability

of your proposal.

Creativity and innovation:
Convey your unique, forward thinking and

creative problem solving approach.



Open Brief boards Tips:

Proposal examples |
These boards can have any layout, so think

about the best way to display your research

creatively and communicate your unique proposal.
Whatever your choice, try to avoid large blocks

of uninterrupted text.

CONSUMER PROFILE

Combined with low woodland coverage and
some areas being the most deprived in the
country, there is an opportunity for forests to
be utiised for their production as well as social

Background
Lives in Comwall
C o R Nw A L L > impact.(see page 4:social benefts of o forest) A28
H
Preference
logsin oreetevants, Sustainably sourced products
w i Small budget
@ 6 ‘ . "
@ X
Forest 4 Cornwall Deprived Area Opportunity Woodiand
N ez Coverage o
ot . s i - Feasibility
in the UK. X 3 = Housing \ 7/ Using market penetration pricing: This
P for ! A i o requires a high turn-over in manufacturing,
community and high crime buyers. AN achieved by minimise productions and low
nte. ; / material costs.

“IT’S OUR AMBITION TO  Theuse of Gis mapping during the ideation process

Flood risk
shrub ALL FORMS EXISTING OF  This would be mainy achieved by subsidsing local A S S o i i oo
CANOPY. COVER.” farmers through the ‘Sutable Alternative Natural Teationsy
Greenspace’ scheme. Aims
Forest for Corwail = s e e
Unfunded e success of the Raw Furniture wi
® Y J vt o a4 Comuts et
Woodland increasing canopy coverage and becoming
o BIODIVERSE WOODLAND: Garin Linington (Forestry Commission Offcer for IncrsIng anonteOn
FWPS Case Comwall) helped explain what sol types and tree
Botiiiy) species (shown below) existin the forest. Increased
@ Woedmany biodiversity within forests improves resistance to
e ewved) infectious disease.
@ Vi Mainy
Conifer

Utiising the thinning’ from these species willprovide
resource for the furniture and encourage species
rowth (See page 3 Utiising species of timber)

@ conier

Broadieaved

@ o

Slightly Acid
Totmy

AcidLoa
Sois Guer”
ok

ying. Bark and i
o 3 means worl skill set,

Scalable

‘The systematic manufacturing can be
scalable and replicated on a refugee camp
10 help boost local economy and improve
employability.

SESSILE OAK CONIFER EUCALYPTS ASH SWEET CHESTNUT k

TRAIN

PRODUCTS

- BirdBox 3 : ; , '
‘Made by local school OV E RA L L ' P CAMEORNE P
P =

oc PENSTAZE
from offcuts .+ BUS

The R I M P c T STATION SAWMILL
i e durhg A L7
procesing. £ach very stage of the process involves EQTEQEEE )/’ " fa ’

he 1l col eople and organisations from al 1

= W‘:/ iy | ' d .
wooslend. ' s " )

2= CORNOVIA ‘JQXK};

TREE SERVICES

Dining Chair e CAMPSIT

Sl e (0

VELOPMENT s EQUESTRIAN
ygrownwoad WY1 2} CENTRE s "
id ntial - B}~ use horses for horse [ ]

ol TROON ¢

JA\

" /1 Prototype: Made from locally sourced fogs.
|

UP MEMORY LANE '
INTERIORS

=3 —_—

EXISTING
NEW WOODLAND

PLANTATION

SCALE 1/4 MILES NURSERY

Simpliity s mintained
throughout the product range . .
using & diferent log dimensions:

Dimensions in Centimeters

Opportunity: arpentry \ Bus —
lifestyles. . 1l genders, ethnicities and

RAW Furniture - Harry Peck
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Moving Pictures boards

Judging criteria

Alongside your animation file, the judges will review your Further links

submission boards and evaluate them against the judging

criteria so make sure you address the questions: sl Download this year’s
Moving Pictures briefs

Rigorous research Execution

and communication How did you approach the planning and

How did you investigate the audio design of your animation? What have you

subject matter? How did you go considered and implemented to ensure

about the process of iteration, the film is executed to a high technical

gathering and incorporating new standard? Have you considered the

ideas and feedback? How did you structure and pace of your animation?

apply your research insights to most Does it flow and finish with a flourish?

effectively communicate the speaker’s
message and enhance the viewer’s
understanding of the issues explored?

Aesthetic quality and originality
How does your animation engage and
delight the eye? What did you consider
in order to make the visuals striking
and memorable? How have you applied
a distinctive style, concept, storytelling
approach or choice of visual metaphors
to make sure your film stands out in a
crowded online landscape, and reaches
the widest possible audience?


https://www.thersa.org/student-design-awards/design-briefs
https://www.thersa.org/student-design-awards/design-briefs
https://www.youtube.com/playlist?list=PLMo9vqiZPs0RtJgGCm9_QTTCFtYvBE8gY
https://www.youtube.com/playlist?list=PLMo9vqiZPs0RtJgGCm9_QTTCFtYvBE8gY

Moving Pictures
Submission requirements

1 x animation file submitted in either
MP4: or MOV format - the maximum
file size is 60MB, and your animation
must not exceed the original audio file
length plus 5 seconds. You may choose
the ratio or dimensions for your video
that best convey your message.

1x A3 PDF hero image with a one
sentence description - a single image
that conveys the essence of your project
and includes your project title and

a one sentence description. Your image
should aim to bring your concept to life
—make sure it is vibrant and engaging.

For example: ‘Age pride, an animation
that highlights the negative stereotypes
our western culture has of older people
and argues that these views are wrong
and outdated, emphasising the message
that age really is just a number and is
not what defines us'’.

4. x A3 PDF pages of supporting
material illustrating your
development process - the purpose

of this material is to show to the judges
the thinking behind your design choices
and the work required to complete your
style of animation. Share further relevant
information about your concept and
research process as applicable, this could
be scanned pages of your sketchbook,
storyboarding, etc.



Moving Pictures Tips:
Hero image examples

We're interested in the shareable potential of your

animation. Make it accessible and consider where

~ > you would want this animation to be shared.

=W Investigate your topic and use this to influence

- and inspire your animation.

. Be organised and spend time on every element.

Think about pace and how to keep a smooth

=l \Watch the animation . & = - flow throughout without long pauses.

Age pride o o
q T TMEIOM - Create a striking start and end, make it visually

by Eleanor Russell-Jones
impactful. Technical skills will be taken into

consideration, but the real value is in originality.

Clear and concise

description of animation Choose the right medium for you - stop motion,

illustrative 2D animation, kinetic typography and

/ more! There is no limit to the kind of creative

Hero Image direction you can take.

How to be a Good Ancestor, an animation exploring climate change through an ancestor character and their society, highlighting our impact on the world around us and the
message that we can leave it better than we found it

Get inspiration from the rich archive of videos
the RSA has produced including RSA Animates,
RSA Minimates, RSA Shorts and RSA Insights.

=d \Watch on RSA You'Tube

=4 \Vatch the animation

How to be a Good Ancestor
by Zoe McCarthy



https://www.youtube.com/watch?v=ezRwykD1OPQ&list=PLMo9vqiZPs0RtJgGCm9_QTTCFtYvBE8gY&index=2
https://vimeo.com/219653820
https://www.youtube.com/c/rsaorg/playlists

Moving Pictures

Supporting page examples

'AGE IS NOTHING TO DO WITH CHRONOLOGY. IT IS HOW YOU FEEL

VISUAL LANGUAGE

T

imi
imy

..........

|| P

bt

iz

Identified key insights and research
informing visual development

How to be a Good Ancestor - Zoe McCarthy

Documented
experimentation

Sketchbooks

and storyboards
illustrate process
of development

Age pride - Eleanor Russell-Jones

THE PROCESS

A SINKING FEELING

MODEL MAKING

A sinking feeling - Mark Churcher

Tips:

Include any further work that expands on how

your animation meets the judging criteria.

Rigorous research and compelling insights:
Communicate the different types of research
you'’ve carried out and how you applied these
insights to enhance communicating the key

message of the video.

Aesthetic quality and originality:
Detail the reasons for your creative choices and

how you have created a uniquely memorable video.

Execution:

Don’t forget to document your work as you go.
These boards allow you to showcase the work-in-
progress. You could include additional images of
your storyboards, experimentation with different

visuals and more.
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—

Student Design Awards

Contact:

Submissions open for entries in January and close in March.
Find out more about the RSA Student Design Awards and
submit entries online — RURIRONRMWENSE

Phone — 020 7451 6845
Keep up to date with latest news and competition

QYN Subscribe to our newsletter

Follow:
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https://www.thersa.org/student-design-awards
https://www.thersa.org/student-design-awards#newsletter
https://twitter.com/RSADesignAwards
https://www.instagram.com/thersaorg/
https://www.linkedin.com/
mailto:sdaenquiries@rsa.org.uk

